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prestigious newly built property set behind a beautifully restored
historical facade. Located on Square de l'avenue Foch, in a quiet secure
neighbourhood, this luxurious home has been designed and created by the
world-renowned architectural and development firm, Cogemad.

sophisticated and luxuriously furnished grand duplex apartment.
Located on the prestigious Champ de Mars, directly facing the Eiffel
Tower, the apartment is a masterpiece of design and craftsmanship created
by the world-renowned architectural and development firm, Cogemad.
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ROLLS-ROYCE MOTOR CARS AGMC
The sole and authorised representative for Rolls-Royce Motor Cars in Dubai, Sharjah
and the Northern Emirates. As AGMC concluded its 40th year, it looked back at all
the great milestones and achievements over the past four decades. For 10 years, Since
opening in 2011, AGMC has become the exclusive home of what is the pinnacle of
automotive luxury, Rolls-Royce.
Now, AGMC has come to be one of the top five markets in the world for Rolls-Royce
sales. AGMC is passionately committed to the communities it serves, implementing a
series of marketing activities and sponsorships that demonstrate its belief in the value
and potential of the region.
Currently, Rolls-Royce AGMC has 3 sales and service facilities across Dubai, Sharjah
and the Northern Emirates. These include the world’s first Rolls-Royce Boutique
located in City Walk, their flagship showroom on Sheikh Zayed Road, which includes a
Rolls-Royce dedicated state-of-the-art aftersales facility, and a Provenance showroom
in Sharjah.
Mamdouh Khairallah
General Manager

Rolls-Royce Motor Cars Dubai AGMC
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PATEK PHILIPPE SKY MOON
TOURBILLON REF. 5002P-001
Sold for: US$1,590,000
ROLEX ‘SCHEHERAZADE’
REF. 1804 IN PLATINUM
Sold for: US$275,000
ROLEX ‘SNOW COMPAX’
REF. 6036
Sold for: US$350,000

SELL WITH CHRISTIE’S
WATCHES
We are now inviting consignments to our upcoming auctions
in Dubai. Please do not hesitate to contact us for a free and
confidential valuation of your individual pieces or collection.

All sold via Private Sales

FIND OUT MORE

Auction | Private Sales | christies.com

CONTACT
Remy Julia
rjulia@christies.com
+971 (0) 56 484 0409
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Local focus.
Global access.
One relationship. All of UBS.

Our advice will always reflect our understanding of the
global marketplace and the opportunities UBS, as one
of the world‘s largest wealth management firms can
offer. Our relationships, though, will always be personal,
focused on you, your local community and on all that
matters to your family and the future you‘re building.

UBS AG Dubai Branch
ICD Brookfield Place
Level 39, Al Mustaqbal Street,
P.O. Box 506542
DIFC, Dubai
United Arab Emirates
+971 4 365 7100
www.ubs.com/ae

UBS is not a financial institution licensed in the UAE by the Central Bank of the UAE nor by the Emirates’ Securities and Commodities Authority and does
not undertake banking activities in the UAE. UBS AG Dubai Branch is licensed by the DFSA in the DIFC.©UBS 2021. The key symbol and UBS are among the
registered and unregistered trademarks of UBS. All rights reserved.

Your great escape.
Tailored by Burgess

Email dubai@burgessyachts.com
Dubai +971 4 425 5874 London +44 20 7766 4300 Monaco +377 97 97 81 21
14 offices worldwide I Europe I Americas I Asia Pacific I Middle East

Unexplored destinations, memorable
experiences, wonderful surprises. It’s
what we do. With over 40 years of
market-leading superyacht expertise,
Burgess always supplies the wow
factor - for clients familiar and new.

As a Burgess client, you always come
first, whether that’s charter, brokerage,
new construction, management or
finance. Global knowledge delivered
locally from 14 offices worldwide,
that’s the Burgess difference.

SECURITY
IN ITS MOST
ATTRACTIVE
FORM

AGMC TAKES THE AWARD FOR REGIONAL DEALER
OF THE YEAR AT ROLLS-ROYCE ANNUAL AWARDS
Rolls-Royce Motor Cars has proudly
announced the results of the esteemed
Rolls-Royce Annual Dealer of the Year
Awards 2019 to give gratitude to the
deserving dealerships worldwide.

Over 150 years of exquisite
craftsmanship, backed by
technical expertise that is
second to none. Discover
luxurious security solutions that
meet the highest of all possible
standards: your own.

AGMC, the authorised dealer of RollsRoyce Motor Cars in Dubai, Sharjah and the
Northern Emirates, was proudly awarded
with the highly accredited Regional Dealer
of the Year – Middle East & Africa award
for their dedication, determination and
exceptional customer service and values.
César Habib, Rolls-Royce Regional Director
for Middle East & Africa proudly said: “It is
a huge achievement for all at AGMC, they
should be extremely proud of themselves,
as are we. Their sheer determination,
passion to succeed and persistence has
paid off, for another successful year. We are
proud to have AGMC as apart of the RollsRoyce Motor Cars family.”

Mamdouh Khairallah, General Manager
of AGMC Rolls-Royce Motor Cars Dubai
responded gratefully:
“This award is a fantastic achievement
and one we have been striving towards.
It is a true reflection of the outstanding
employees we have at AGMC that sets us
apart from the rest. We pride ourselves on
our high skill set and team comradery to
ensure that Rolls-Royce Motor Cars is the
leading automotive luxury marque, here
in the region.”
Committed to supporting the business’
ongoing dedication to customer hyper
centricity and putting the marque’s
extraordinary clients at the very heart
of the Rolls-Royce brand, the Regional
Dealer of The Year is a well-deserved
award to the incredible team behind
AGMC.
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Generation Vilebrequin
Celebrating 50 years of vacation in 2021, the French
swimwear icon feels energized to do more. The
secrets to the House’s longevity? Joy, freedom, and
the seductive charm of Saint-Tropez back in 1971, and
practicing the art of living in the sun all year round.
A standalone collection of 50 collector’s edition
swimsuits, one per year from 1971 to 2021 has
been created. A rare chance to dive (back!) into
the House’s archives, know-how, and personality.
Come travel with us, there’s plenty to sea!

UAE: Dubai Mall – Mall Of Emirates, Souk Medina Jumeirah, Abu-Dhabi Mall

Founded in St-Tropez since 1971*

New Rolls-Royce Ghost
REVEALED IN DUBAI

The New Rolls-Royce Ghost, the latest addition to the
marque’s collection of the most refined vehicles in the
world, was officially revealed in Dubai by Rolls-Royce Motor
Cars AGMC. As a limited number of guests, including the
city’s motoring cognoscenti, luxury lifestyle aficionados,
journalists and business professionals, gathered at
Caesars Forum, Bluewaters, within the parameters of
the government’s social distancing rules and regulations,
the new Ghost took centre stage and captured both the
attention and imagination of all in attendance. Welcoming
guests was none other than Mamdouh Khairallah, Rolls-

Royce Motor Cars General Manager at AGMC, who upon
the cars reveal commented:
“Succeeding the most successful product in the marque’s
history, the New Ghost is the most technologically
advanced Rolls-Royce yet, reflecting ‘Post Opulent’ design
philosophy, and rejecting superficial expressions of wealth.
It is a beautiful, minimalist and highly complex product; the
very essence of Rolls-Royce. We are delighted to reveal new
Ghost here in Dubai to our media friends and clients.”
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After a specially recorded message from Torsten
Müller-Ötvös, Rolls-Royce Motor Cars Chief
Executive Officer, was unveiled, César Habib,
Rolls-Royce Motor Cars Regional Director of
Middle East & Africa, took to the stage to further
introduce this piece of motoring art.
“The New Ghost is a masterpiece of craftsmanship;
it whispers its qualities; it doesn’t shout. Our
founding father’s insightful saying ‘Small things
make perfection, but perfection is no small thing’
stands true 116-years later and is embodied in the
creation of our New Ghost.”
THE NEW ROLLS-ROYCE GHOST
The most technologically advanced RollsRoyce yet, the New Ghost succeeds the
most successful product in the marque’s 116year history. Reflecting ‘Post Opulent’ design
philosophy and rejecting superficial expressions
of wealth, this beautiful minimalist and highly
complex monolithic sculpture is in perfect
harmony with Ghost clients’ needs and perfectly
in tune with the times.

Built on rigid aluminium Rolls-Royce spaceframe
architecture, allowing designers and engineers to
incorporate more technology such as all-wheel
drive and all-wheel steering for unprecedented
poise and surefootedness.
The New Ghost incorporates a world first Planar
suspension system significantly increasing agility
and effortlessness and is equipped with hallmark
6.75-litre twin-turbo V12 engine, delivering
571PS and 850nm.
For effortless egress, doors now electrically open
as well as close and the interior components are
tuned to specific resonant frequency to create a
sense of serenity.
The down lit Pantheon grille discreetly illuminates
the Rolls-Royce iconography and the illuminated
Fascia debuts featuring Ghost nameplate
surrounded by more than 850 stars.
Full details are available at thenewghost.com
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EXECUJET CELEBRATES 22 YEARS OF SUCCESS IN THE MIDDLE EAST
the United Arab Emirates. Today,
ExecuJet, part of the Luxaviation
Group, is a leading global business
aviation company offering a diverse
range of services including Aircraft
Management, Aircraft Charter, and
Fixed Base Operations (FBO).

E

stablished in 1999, ExecuJet
Middle East was the first
independent business aviation
company to receive permission to
operate aircraft charter flights from

Mike Berry, Vice President, ExecuJet
Middle East tells us: “The charter
market is very competitive, so we
take the time to really understand
our clients’ business aviation needs,
on the ground and in the air. All
of our group-wide charter aircraft
comply with the latest regulatory
requirements and offer the very best
in on-board amenities and luxuries,
reflecting our uncompromising
commitment to safety and comfort.
“ExecuJet’s aircraft management
service allows all the benefits of

MIDDLE EAST: Dubai I Istanbul I Riyadh

aircraft ownership but with none of
the time-consuming management
responsibilities involved in aircraft
operations, freeing the owner to
focus on their business. We can
take care of complex matters such
as aviation legislation compliance,
aircraft maintenance coordination,

staff recruitment and productive
aircraft operations. ExecuJet’s
services can be provided at lower
costs and greater efficiencies when
compared to managing your own jet.”
From ExecuJet’s state-of-the-art
FBO facilities at Dubai International
Airport and Al Maktoum International
Airport, ExecuJet provides clients
with a comprehensive array of
outstanding services including
assistance with customs and
immigration, ground transportation,
hotel bookings, flight plan assistance
and impeccable customer service
from all staff and crew. The FBO
facility at Dubai’s Al Maktoum
International Airport opened in June
2016. The purpose-built 600m²
facility offers four VIP passenger
lounges, a crew lounge, two transit
lounges, washrooms and showers,
a prayer room and on-site customs
and immigration. In 2007, the FBO
facility at Dubai International Airport
was opened as a shared, single
lounge facility, with a team of four
ExecuJet employees who supported
the operation of up to three flights

a week. ExecuJet’s FBO at Dubai
International Airport is now home
to eight passenger lounges and is
currently undergoing a refurbishment
to improve the service standards
and give it a much-needed facelift.
Today, 39 ExecuJet staff over the
two Dubai locations are managing
over 600 flights in a single month.
New custom-built facilities are
under construction on Al Maktoum

International Airport and should
be commissioned within 2022.
These facilities include 12,500 m2
maintenance facility and over 3,000
m2 VVIP passenger terminal together
with 7,000 m2 hangar floor space for
aircraft parking.

T +971 4 601 6300 I enquiries@execujet-me.com I www.execujet.com

Outside of Dubai, ExecuJet continues
to provide regional FBO services
through facilities located on Istanbul
Atatürk Airport and Istanbul Sabiha
Gokcen International Airport, as
well as Indira Gandhi International
Airport Delhi, India. Berry continues:
“At ExecuJet, we offer our collective
passion for outstanding customer
service, ensuring that every
customer interaction is personal and
memorable and that we create a
lasting relationship.”
WWW.EXECUJET.COM

THE NEW ROLLS-ROYCE GHOST
PERFECTION IN SIMPLICITY

“The first Goodwood Ghost was a response to a whole new generation of clients, both in
age and attitude. These men and women asked us for a slightly smaller, less ostentatious
means to own a Rolls-Royce. The success of the product we created for them fulfilled our
most ambitious expectations. Over its ten-year lifespan, which began in 2009, Ghost
has become the most successful model in the marque’s 116-year history. To create a new
product that would resonate with our Ghost clients for the next ten years meant we had
to listen carefully to their demands. Today we set new standards in customer centricity
by creating a completely new motor car for a unique group of Rolls-Royce’s clients.
These business leaders and entrepreneurs demand more of their Ghost than ever.
They require a new type of super-luxury saloon that is dynamic, serenely comfortable
and perfect in its minimalism. Ghost is this product. The only components that we
carried over from the first Goodwood Ghost were the Spirit of Ecstasy and umbrellas.
Everything else was designed, crafted and engineered from the ground up. The result is
the most technologically advanced Rolls-Royce yet. It distils the pillars of our brand into
a beautiful, minimalist, yet highly complex product that is perfectly in harmony with our
Ghost clients’ needs and perfectly in tune with the times.”
Torsten Müller-Ötvös, Chief Executive Officer, Rolls-Royce Motor Cars
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In 2009, Rolls-Royce announced a new addition to its
portfolio that offered something entirely different to its
flagship Phantom. This product resonated with a new
group of men and women who responded to the marque’s
relentless pursuit of perfection in design, engineering and
craftsmanship, but sought a more modest and minimalist
expression of Rolls-Royce. The execution of the first
Goodwood Ghost, and its laser focus on meeting the
demands of its clients, was an unmitigated success, and
over the course of its ten-year lifecycle, this transformative
motor car became the most successful product in the
company’s 116-year history. Ghost’s formidable success was
vital in enabling the brand to scale up production, invest in
its capabilities and establish Rolls-Royce as the truly global
brand it is today.
Additionally, Ghost’s decade-long market presence enabled
the marque’s Luxury Intelligence Specialists to gather vital
information about developing behaviours in how Ghost
clients use their motor car, how they commission it and
how they perceive Rolls-Royce. These highly successful
and diverse entrepreneurs and founders, who selected this
product to celebrate their ongoing ascension, were citizens of
the world – they had been educated abroad, they travelled
extensively and experienced Rolls-Royce in many cultures.
Due to Ghost’s energetic, dynamic personality, these clients
came to realise that the Rolls-Royce brand could offer
more than a chauffeur-driven experience. Indeed, in the
United States of America and areas of Europe, clients were
self-driving their Ghost from the very early stages of its
introduction. Meanwhile, in Asia, clients were engaging heavily
in the connected technology on board, be it for business or
pleasure. Across all markets, when clients commissioned their
Ghost they asked the marque’s representatives about the
driving experience, even if they had selected an extended
wheelbase. During the weekend, this business tool morphed
into a discreet celebration – clients would switch to the
driver’s seat and relish a trip to a restaurant or second home
with their friends and family. They celebrated this breadth
of character, and this reflected in less formal colourways
and more personalisation in the driver’s eyeline. These were
profound learnings.
Meanwhile, at Goodwood, significant advances were being
made with the marque’s proprietary aluminium spaceframe
architecture. First used on Phantom, then Cullinan, this
spaceframe is unique to Rolls-Royce and enables the brand’s
designers and engineers to develop an authentically superluxury product, free from the constraints of platforms used
to underpin high-volume vehicles. As Ghost clients required
even more of their motor car, Rolls-Royce used its architecture
to respond, incorporating technology such as all-wheel drive
and all-wheel steering in Ghost, unlocking an entirely new,
purposeful personality.
Concurrently, the design team were tracking an emerging
movement that came to define Ghost’s aesthetic treatment.
It spoke of a shifting attitude among Ghost clients in the
way success is expressed. Named ‘Post Opulence’ internally,
it is characterised by reduction and substance. In service to
this, exceptional materials must be selected and celebrated.
Design must be limited, intelligent and unobtrusive. This
philosophy is the antithesis of ‘premium mediocracy’, a term
coined by the fashion cognoscenti. This refers to products
that use superficial treatments, such as large branding or, in
the context of motor cars, busy stitching and other devices

that create an illusion of luxury by dressing products lacking
in substance in a premium skin. The collective result is new
Ghost. This is a motor car precisely tailored to its clients,
that appears perfect in its simplicity, that is underpinned by
remarkable substance, that is less but better.
ENGINEERING
Proprietary Aluminium Spaceframe Architecture
The marque’s designers, engineers and craftspeople
demanded the freedom to create a very specific personality
for new Ghost. These men and women were only able to
create an authentically super-luxury product without the
constraints of platforms used to underpin lesser, high-volume
vehicles. Hence, the Rolls-Royce proprietary aluminium
spaceframe architecture.
Reserved exclusively for Rolls-Royce, this architecture already
underpins its flagship, Phantom, and its transformative SUV,
Cullinan. The spaceframe’s flexibility and scalability freed
the marque to serve the unique aesthetic and mechanical
demands of new Ghost, and in doing so created an
acoustically superior, highly rigid and dynamic proposition
for Ghost within the Rolls-Royce product portfolio.
In its most pared back form, the Rolls-Royce architecture
is based around four fixed points, one at each corner of
the motor car. The moveable aluminium bulkhead, floor,
crossmembers and sill panels were positioned specifically to
ensure new Ghost meets client expectations as a motor car
that is equally enjoyable to drive as it is to be driven in. Two
of the cast suspension mounting assembles were pushed
to the very front of new Ghost, placing its 6.75-litre V12
behind the front axle to achieve an optimum 50/50 weight
distribution. To accommodate this without intruding on new
Ghost’s interior suite, its overall length has grown by 89mm,
compared to the first Goodwood Ghost, to 5546mm, and
its overall width has grown by 30mm to 1978mm. Significant
changes were also made to the double-skinned bulkhead
and floor structure packaging. These were undertaken to
incorporate an all-wheel drivetrain, all-wheel steering and
completely redesigned Planar Suspension System, which
further enhances the marque’s hallmark Magic Carpet Ride.
This was achieved without compromising the motor car’s low
centre of gravity, which aids cornering dynamics.
Further capitalising on the marque’s aluminium expertise,
the metal superstructure of new Ghost is 100% made of
the material. The car’s outer body is rendered as one clean,
expansive piece, flowing seamlessly from the A-pillar, over the
roof and backwards to the rear of the car, recalling the seemingly
one-piece coachbuilt Silver Dawn and Silver Cloud models. This
complete absence of shut lines allows clients to run their eye
from the front to the rear of the car uninterrupted by ungainly
body seams. To achieve this, four craftsmen hand weld the
body together simultaneously to ensure a perfectly continuous
seam. In addition, 100% aluminium, laser-welded doors have
been used. This not only offers weight benefits and remarkable
40,000Nm/deg stiffness, but the material has a lower acoustic
impedance than steel, improving cabin ambience.
6.75-Litre Twin-Turbocharged V12
Client feedback asking for near-instant torque and near-silent
running led the marque to further develop the Rolls-Royce
6.75-litre twin-turbocharged V12 petrol engine. A bespoke
Ghost engine map was created to ensure ample performance
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for this dynamic motor car, delivering 563bhp/420kW
and 850Nm/627lb ft of torque to the all-wheel steer,
all-wheel drivetrain. Commensurate with clients’
expectations, maximum torque is available from just
1600rpm – only 600rpm above tick-over. To further
refine its already remarkable acoustic properties, the
air intake system incorporated larger porting to reduce
engine presence in the interior suite.
The Most Technologically Advanced Rolls-Royce Yet
New Ghost is perfect in its simplicity, but creating this
pure and detoxifying environment was one of the
greatest challenges in the marque’s history. Indeed,
new Ghost is the most technologically advanced motor
car Rolls-Royce has ever produced. Further equipment
includes: LED and laser headlights with more than
600m of illuminated range, vision assist, including dayand night-time wildlife and pedestrian warning; alertness
assistant; a four-camera system with panoramic view, allround visibility and helicopter view; active cruise control;
collision warning; cross-traffic warning; lane departure
and lane change warning; an industry-leading 7x3 highresolution head-up display; Wi-Fi hotspot; self-park; and
the very latest navigation and entertainment systems.
ACOUSTICS
The Formula for Serenity
Ghost clients operate in complicated business worlds.
From the moment they step into the interior suite of
their Rolls-Royce, it is essential that they are imbued
with a sense of wellness.

Visually, this is the result of an obsessive approach to
reduction and unwavering dedication to material quality
and substance. Experientially, however, this is achieved
through peerless chassis and drivetrain engineering, as
well as an unrelenting approach to creating a serene
acoustic ambience within the interior suite. Rolls-Royce
acoustic engineers are experts in serenity.
For new Ghost, it was decided that this expertise would
be formalised and the marque’s specialists would create
a Formula for Serenity that could help inform future
products. The first element of this formula is the RollsRoyce spaceframe architecture. Its aluminium construction
has a higher acoustic impedance compared to steel.
Additionally, it is constructed from complex forms, rather
than flat, resonant surfaces. Both the bulkhead and floor
sections are also double-skinned, sandwiching composite
damping felts to reduce road noise intruding into the
passenger suite. Larger sections of the architecture have
also been created with specific access points for the
installation of acoustic damping materials – new Ghost
uses more than 100kg in total, applied in the doors, roof,
between the double-glazed windows, inside the tyres and
within nearly all of the architecture itself.
Once a highly insulated sound stage is created,
components that generate almost imperceptible sound
waves are tracked and modified. These are known by
acoustic engineers as ‘hidden inputs’. In the development
of new Ghost, every component was interrogated to
assess whether it created noises that engineers defined
as unacceptable and were completely reengineered as
a result.
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The inside of the air conditioning ducting, for example,
created an unacceptable level of wind noise so it was
removed and polished to inform the production of the
final component. Even drivetrain hardware was adjusted
to create new Ghost’s near-silent soundstage – the
diameter of the prop shaft was adjusted and its rigidity
increased to improve acoustics.

minimalism and purity, but underpinned by great substance.
In the pre-sketch ideation phase of new Ghost’s design
development, this treatment was named ‘Post Opulence’
– a movement defined by authenticity of materials rather
than overt statement, which had already established roots in
architecture, fashion, jewellery and boat design.

DESIGN
Exterior

Pursuing this minimalist aesthetic for new Ghost was the
design team’s absolute objective throughout. The desired
treatment was not sterile, but confident in its purity and
unmistakeably belonging to a Rolls-Royce. This begins
with the car’s first impression. Rolls-Royce’s proprietary
architecture allowed the design team to increase the
width by 30mm, subtly communicating presence. This is
framed by sharp bow lines that intersect with an angular
light signature, creating an assertive yet beautiful front
end. In addition, new Ghost was given its own ethereal
front-end character. This was achieved not by way of
overt design, but with light. 20 LEDS underneath the top
of the radiator grille subtly illuminate the veins. During the
development phase, early prototypes were over-effective
and the light reflecting from the polished uprights looked
too striking. In the spirit of Post Opulent aesthetics, the
marque’s engineering team brushed the back of the
metal grille bars, making them less reflective, subduing
the effect and perfecting the restrained glow desired.

Since the launch of the first Goodwood Rolls-Royce,
great care has been taken to create a distinctive aesthetic
universe for each motor car. These unique domains
have been created based on the design values to which
different layers of Rolls-Royce clients respond. New Ghost
reflects an evolved appreciation of luxury, one defined by

The front of new Ghost is an exemplar of the design
team’s obsession with reduction. Owing to the handwelded aluminium body structures, the main structure
of the car appears as one fluid canvas, uninterrupted
by shut lines, recalling the coachbuilt Silver Dawn and
Silver Cloud.

The final element of the formula is harmonising the car.
The marque’s acoustic specialists experimented with a
completely silent interior suite, but found the experience
to be disorientating. To overcome this, they elected to
create a ‘whisper’, a soft undertone that is experienced as a
single, subtle note. To achieve this, each component had to
be tuned so it shared a common resonant frequency. The
seat frames in early prototypes, for example, resonated at
a different frequency to the body, so damping units were
developed to bring the noise together into a single note.
Additionally, the large, 507-litre boot cavity produced
a low frequency that could be felt at motorway speeds
– ports were built underneath the rear parcel shelf that
allowed these disruptive sound waves to escape and
therefore better harmonise new Ghost’s overall acoustics.
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For the first time, the Spirit of Ecstasy is not surrounded
by panel lines but rather stands sits within her own
‘lake’ of bonnet. Turning to the flanks, a single straight
stroke is used to emphasise the motor car’s length.
The lower ‘waft line’ borrows from boat design and
uses reflection to lighten the surfacing and create a
pure, uncomplicated sense of motion. Moving to the
glasshouse, it is wilfully neutral, with both doors sharing
an equally proportioned window graphic, gesturing
that new Ghost strikes a balance as both a driveroriented and a chauffeur-driven car. A subtly arched
roof line gently proclaims its dynamic intent. The rear
end follows this sense of movement and resolves in
a taper. The subtle near-square rear light graphic has
become a tenet of contemporary Rolls-Royce design.
It remains, but has been modernised with a slight
forward tilt. Not surrounded by shut lines, it appears
as if it is an island within the painted surface.
Interior
A clear understanding of clients’ changing luxury
consumption patterns and a broader view of
emerging design movements informed the marque
that the interior aesthetic should pursue the same
minimalist principles as the exterior. Busy details and
superficial embellishments were rejected not only to
create a more relaxing refuge, but to better celebrate
the material substance and maximise the impact of
bespoke colour personalisation.
However, creating an environment defined by reduction,
simplicity and elegance is an extremely complex
endeavour. It also relies on sourcing the very finest
materials; leathers, woods and metals left unembellished
will invite the scrutiny of these most discerning of clients.
To this end, each of the 20 half hides used to create the
interior suite of new Ghost are subject to the automotive
industry’s most exhaustive quality control checks to
ensure that each of the 338 panels used – however
visible – is of the very best quality. Further demonstrating
the marque’s competence in leathercraft, complex, busy
stitchwork has been eschewed for scant but incredibly
long and perfectly straight lines, again welcoming scrutiny
from the marque’s clients.
Wood sets for new Ghost are available in an openpore finish, bravely showcasing materials in their naked
form. Indeed, two new finishes have been developed
specifically for the motor car. The first is Obsidian
Ayous, inspired by the rich versatility of colours found
in lava rock. The second is Dark Amber; this introduces
subtle glamour to the interior suite by integrating veins
of fine aluminium particles into the dark wood. As with
the leather finishes, this material is left exposed as long,
single-veneer leaves, bisected only by cold-to-thetouch real metal vents, through which MEPS-filtered air
reaches the cabin.
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BESPOKE
Illuminated Fascia
For new Ghost, the marque’s Bespoke Collective of designers,
engineers and craftspeople created Illuminated Fascia: a worldfirst innovation that subtly echoes the Starlight Headliner, which
has become as much a part of Rolls-Royce iconography as the
Spirit of Ecstasy, Pantheon Grille and ‘Double R’ monogram.
Developed over the course of two years and more than 10,000
collective hours, this remarkable piece brings an ethereal glowing
Ghost nameplate, surrounded by more than 850 stars, into the
interior suite of the motor car. Located on the passenger side of
the dashboard, the constellation and wordmark are completely
invisible when the interior lights are not in operation.

Perfectly attuned to new Ghost’s Post Opulent design
treatment, the Bespoke Collective chose not to use simple
screen technology to achieve the effect they desired.
Instead, they embarked on creating a highly complex and
true luxury innovation. The illumination itself comes from
152 LEDs mounted above and beneath the fascia, each
meticulously colour matched to the cabin’s clock and
instrument dial lighting. To ensure the Ghost wordmark is
lit evenly, a 2mm-thick light guide is used, featuring more
than 90,000 laser-etched dots across the surface. This
not only disperses the light evenly but creates a twinkling
effect as the eye moves across the fascia, echoing the
subtle sparkle of the Starlight Headliner.
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OKEAN 55 coupé limousine

OKEAN 50X
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HOROLOGY PHANTOM,
EXPERIENCE TIMELESS LUXURY
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Unprecedented levels of creativity, craft and
imagination lie at the heart of Rolls-Royce
as a team of extremely talented engineers,
designers and craftspeople bring to life the
unique visions of the marque’s global patrons.
With a series of bespoke commissions
reaffirming Rolls-Royce’s status as the world’s
foremost manufacturer of luxury products,
Phantom, is the best example of Rolls-Royce
Motor Cars bespoke capabilities; enter
Horology Phantom.
The marque’s flagship and pinnacle of luxury,
Phantom is the physical manifestation of
the world’s leading luxury item and served
as a canvas for the pursuit of perfection,
visionary engineering, aesthetic acuity and
an exploration into the realm of horology.
Now, surrounded by bespoke pieces of art,
rare hand-crafted artefacts and some of the
marques most sought after accessories, one
of the finest examples of bespoke design and
craftsmanship, Horology Phantom, captivates
the attention of the region’s most discerning
and eminent patrons of luxury, and offer’s the
cognoscenti the chance to experience timeless
luxury at The Rolls-Royce Boutique in Citywalk.
Part of the AGMC’s “Pioneers” highly bespoke
motor cars, which are comprised of 12 visionary
cars that pay homage to the extraordinary
craftsmanship of Rolls-Royce and look beyond
convention to redefine the possibilities of
bespoke design and personalisation, Horology
Phantom – a one-of-one masterpiece – is
testament to the innovation of this most
distinguished marque.
Touched with elements redolent of fine
timepieces Horology Phantom is born
of passion and inspired by a meeting of
a Rolls-Royce Motor Cars designer and
master horologist from la Chaux-de-Fonds
in Switzerland, who convened to explore
the complexities and exotic movements of
contemporary luxury timepieces. Set against a
Gunmetal and Black two-tone exterior finish,
a gold and silver hand-painted twin coachline
incorporates an intricate watch-inspired design
as the Spirit of Ecstasy is cloaked in 24-carat
gold. Inside the cabin, The Gallery holds the
largest stainless steel and gold inlay ever made
for Phantom. The inlay depicts an abstract
schematic of a watch movement. The RollsRoyce clock, housed in the Gallery, is set in a
solid silver, guilloche case.
Located in the epicentre of luxury, this
bespoke Phantom canvas – truly a work of
art – represents one of the finest examples
of bespoke design and craftsmanship
completed. Redefining the possibilities of
luxury personalisation, Horology Phantom
further resets the benchmark for the world’s
leading luxury item as Rolls-Royce Motor Cars
continues to spearhead the way forward for
the global luxury industry.

51

ROLLS-ROYCE MOTOR CARS DUBAI

ROLLS-ROYCE LIGHTS UP
BLACK BADGE FAMILY WITH
‘NEON NIGHTS’ PAINT TRILOGY
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U P S I D E D O W N
o n ly t h e pre se n t mome n t has a me a n i ng

Present time thus right side up
once minutes hand reaches a full hour,
the past hour numeral instantly
turns 180 degrees down while
the current hour turns right side up.

photo © Gary Getz

“Neon Nights is a vibrant trilogy of Rolls-Royce Black
Badges, whose inspiration come from nature. The
newly developed Bespoke paint is applied to the Black
Badge variants of Wraith, Dawn and Cullinan - the
darker and edgier ‘enfants terribles’ of the Rolls-Royce
family. Taking cues from the natural world, including
an Australian green tree frog, a Hawaiian tree flower
and an exotic butterfly, these limited hues show Black
Badge bolder in colour, appealing to patrons around
the world who really do dare to be different.”
- Sami Coultas, Bespoke Designer Colour
& Trim, Rolls-Royce Motor Cars

w ww. balloua rd . co m

Any pre-conceived notion that Rolls-Royce’s
Black Badge variants all have to be black is
comprehensively laid to rest by the super-solid
Neon Nights colours.Created initially for clients
in the United States, three further iterations
of each colour are available for commission
worldwide, making a limited run of just four of
each colour. Comprising here of Wraith, Dawn
and Cullinan Black Badge, each in a different hue,
inspiration comes from the natural world.
Wraith Black Badge is finished in Lime Rock
Green, a near-luminous hue naturally bestowed
on the Australian green tree frog, which RollsRoyce Bespoke Paint Specialist Sami Coultas
first encountered on a trip to Tamworth, north of
Sydney. The interior is swathed in Scivaro Grey
leather, with Lime Rock Green accents in the
form of stitching and piping.
The striking Eagle Rock Red created for this
Dawn Black Badge mimics the flowers of ‘Ōhi‘a
lehua, an evergreen tree native to Hawaii. The
interior is finished in Selby Grey leather with Koi
Red stitching and piping details.
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For Cullinan, the Bespoke Collective
looked to an exotic butterfly, Rhetus
periander for inspiration. Known
as the Periander metalmark, this
species is found across Central
and South America; the vibrancy
of its wings is faithfully captured in
Cullinan’s Mirabeau Blue finish. The
Arctic White leather interior detailed
in Lime Rock Green provides a
dramatic contrast.
In all three cars, the Technical
Fibre fascia is embellished with a
spectacular graphic. The paint effect
provides an intense neon glow and
depicts the distortion of artificial light
with speed.

The Neon Nights cars follow a
suite of Black Badges that grabbed
headlines at the 2019 Pebble Beach
event, which saw Ghost, Wraith and
Dawn finished in Bespoke pastel
colours. Such was the demand for
these cars, the colour palette was
embraced and developed, inspiring
a new and dynamic colour palette
for Black Badge. Just three further
examples of each colour will be made
available for commission worldwide.
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LOVE IS
NATURAL,
SO ARE OUR
DIAMONDS

Diamonds

FROM MINES TO MARKET

Exercise the power of choice by selecting from a wide
array of top quality natural diamonds of all shapes,
sizes, colours & clarities at Manufacturer's Price.

Custom make your own one-of-a-kind unique piece of
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INTERNATIONAL

Mr. Deepak V. Lakhi: +971 55 8878985, Mr. Rahul D. Lakhi: +971 50 6452562
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ROLLS-ROYCE CLIENTS SEEK SOLACE IN
BESPOKE CREATIVITY DURING 2020
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MARTEN COLTRANE SUPREME 2

A CHIEF AMONG CHIEFS

“The Bespoke Collective scaled new heights of greatness
in 2020 – that they did so against the backdrop of
numerous, unprecedented constraints and challenges
makes their accomplishments even more impressive.
Never before have we seen such levels of Bespoke
detailing in each commission, demonstrating that RollsRoyce clients around the world have sought solace in
creativity – commissioning introspective items of luxury
that will stand the test of time to become lasting and
poignant legacies.
I am proud to say that at a time when our industry is
beset with widespread cutbacks, we have worked hard
to safeguard every job. Protecting the artistry of our
talented associates demonstrates a conscientious
approach to craft; one that protects the precious skills
found at Rolls-Royce and preserves them for the future.”
Torsten Müller-Ötvös, Chief Executive, Rolls-Royce Motor Cars

During 2020, an unprecedented year, the Rolls-Royce
Bespoke Collective – a team of engineers, designers
and craftspeople based at the Home of Rolls-Royce in
Goodwood, England – brought the unique visions of
the marque’s global clientele to life with outstanding
levels of creativity, craft and imagination.
Almost every one of the motor cars created in
2020 was tailored by this Bespoke division, a
notable achievement considering the backdrop of
challenging and unforeseen headwinds.
At the onset of the pandemic, Rolls-Royce designers
and clients alike found themselves confined to the
safety of their homes. The unique, highly personal
relationships that our Bespoke Collective has with
our clients did not change, however.
This led to a change in source of inspiration from travel
and its associated items of luxury grandeur, to rich
and textural surroundings of the home, architecture
and moments of stillness found in nature.
Remarkably, Rolls-Royce’s Bespoke division achieved
a new record in 2020. Faced with the challenges of
the year, clients have harnessed the creative outlet
of Rolls-Royce Bespoke to seek solace and invest
time, a rediscovered commodity, to introspectively
commission legacies that reflect precious items of
historical and familial significance.

WE AIM TO REPRESENT ONLY THE BEST
Vitus Audio, Marten, Franco Serblin, Tidal Audio, Siltech cables

The Oberoi Tower | Showroom 603 | Business Bay | PO Box 212980 | Dubai | UAE
M: +971 50 9790135 | Intr: +371 29 444168 | E: info@audiodeluxe.ae | audiodeluxe.ae

On average, Bespoke commissions saw a robust
increase over 2019, with a marked growth of
personalised elements woven into the fabric of
each motor car, providing further substance and
sentimentality.What follows is a snapshot of some
of the finest examples of Bespoke design and
craftsmanship completed by the luxury house
throughout 2020.
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DUSK IN TOKYO
CANVAS: PHANTOM, WRAITH, DAWN, CULLINAN - MEDIUM: PAINT
The ‘Dusk in Tokyo Collection’, comprising Phantom,
Wraith, Dawn and Cullinan, celebrates Japan’s
capital city. A complex, multi-faceted white paint,
eponymously named ‘Dusk in Tokyo’, characterises
the coastal metropolis’ high-rise glass and concrete
buildings bathed in the warm light of early dusk.
Containing aluminium and mica flakes, the refractive
paint creates subtle tones in low light.

The Black Leather interior, punctuated by Rose Gold
Bespoke Audio grilles and on Phantom, the fascia’s
Rose Gold clock case, depicts the contrast of long,
dark shadows of the city’s tall buildings with flourishes
of the last reaches of the waning sun on glass. Leading
the transition from day to night is the Spirit of Ecstasy,
presented in Rose Gold for the first time in Japan,
representing the setting of the sun.
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THE STEED PHANTOM EXTENDED
CANVAS: PHANTOM EXTENDED - MEDIUM: EMBROIDERY
Complex Bespoke embroideries of a stallion embellish
the interior rear doors of this elegant Phantom Extended.
Signifying strength and an unremitting enthusiasm to progress,
the embroidery of the steed was developed from a sketch,
presented to the Rolls-Royce Bespoke Design Collective, by a
Chinese client with a very clear vision.

‘NEON NIGHTS’ COLOUR TRILOGY
CANVAS: DAWN, WRAITH, CULLINAN - MEDIUM: BESPOKE
COLOUR PALETTE
The Rolls-Royce Bespoke Collective developed a new and
dynamic colour palette, named ‘Neon Nights’, in a limited run
of just four of each colour.
The three brightly coloured hues, each inspired by the natural
world, consisted of Lime Rock Green, a near-luminous hue
naturally found on the Australian green tree frog, Eagle Rock Red,
which mimics the flowers of ‘Ōhi‘a lehua, an evergreen tree native
to Hawaii, and Mirabeau Blue which takes inspiration from Central
and South America’s exotic butterfly, the Rhetus periander.

WRAITH ‘INSPIRED BY EARTH’
CANVAS: WRAITH - MEDIUM: EMBROIDERY,
AIR-BRUSHED PAINT

PHANTOM ‘IRIDESCENT OPULENCE’
CANVAS: PHANTOM - MEDIUM: GALLERY

The Phantom’s hermetically sealed Gallery
makes it possible to incorporate natural materials
in a way never before possible in a motor car. In
2020, the Phantom ‘Iridescent Opulence’ took
this approach to soaring new heights.
Featuring a truly Bespoke artwork which debuted
as a concept in 2017, ‘Iridescent Opulence’ was
created in partnership with Swiss materials
specialist Nature Squared.

The result is inspired by nature; a Gallery
that houses over 3,000 sustainably sourced
iridescent tail feathers, each shaped individually
to accentuate their sheen and rich hue. These
were hand-sewn onto an open pore fabric in
a design that emanates outwards from the
shimmering, iridescent Mother of Pearl casing
around the clock at the heart of the Gallery.

Wraith ‘Inspired By Earth’ takes its design cues from the entire
Solar System, and our own planet, as seen from space. The
Royal Blue exterior references the water that covers 75% of
the Earth’s surface while an air-brushed bonnet artwork depicts
a satellite view of the Middle Eastern region centred on the
United Arab Emirates. A hand-painted Emerald Green coachline
incorporates the Sun and the eight planets of the Solar System.
The seats are made from Moccasin leather to mimic the sands
of the Emirates’ deserts; Navy and Cobalto Blue accents are
suggestive of rivers and lakes, and Emerald Green piping
symbolises nature in all its forms. The rear ‘waterfall’ features
atmospheric clouds rendered in minutely detailed embroidery
using Photoflash technology. The fascia is embellished with
a skilfully air-brushed satellite image of the Middle East. The
Bespoke Starlight Headliner is embroidered to illustrate all
the planets of the Solar System, centred on the Sun. Other
Bespoke details include treadplates, a clock with metal radial
background, and inlays showing the planets in silver, with
planet Earth accentuated in gold.
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WRAITH KRYPTOS COLLECTION
CANVAS: WRAITH - MEDIUM:
BESPOKE DETAILING
The Wraith Kryptos Collection is embellished with a cipher
concealed in the Collection’s Bespoke detailing. Limited to just
50 motor cars, clients are invited to decode messages found
within the Bespoke elements of the motor car’s interior and
exterior. An engraving with green enamel detailing on the Spirit
of Ecstasy figurine depicts the word KRYPTOS, in code. These
seven deciphered characters, in addition to the translation of the
embroidered double-R found on the headrests, will aid clients on
their journey of discovery as they begin to identify these letters
on Wraith Kryptos’ screen printed metal fascia.
Wraith Kryptos’ Bespoke exterior hue consists of a solid Anthracite
base colour with blue and green mica flakes. Inside, a Bespoke
Kryptos Green leather is set against either Selby Grey or Anthracite.
A beautifully elaborate, bi-coloured headliner depicts an in-motion
data-stream inspired motif which is accentuated by the illuminated
door pockets.

GHOST ILLUMINATED FASCIA
CANVAS: GHOST - MEDIUM:
LEDS AND LASER-ETCHED PERFORATIONS
The innovative ‘Illuminated Fascia’ of the new Rolls-Royce Ghost
debuted following two years and more than 10,000 hours of
development by the Bespoke Collective. The 850 stars echo the
unique elegance of the Starlight Headliner.
The fascia achieves an authentic, true luxury feel using 152 LEDs
and 90,000 laser-etched dots carefully carved into the surface of
the dashboard. The lights are meticulously colour matched to the
cabin’s clock and instrument dial lighting and create a twinkling
effect as the eyes move across the fascia. Extensive engineering
work and three layers of composite materials ensure that the
Illuminated Fascia is completely invisible while not operational.

Riding Will Never Be The Same
Because C64 is entirely handmade in Italy from the best carbon
fibre to make your mark and leave an indelible impression.
Like Colnago’s history.

THE MAHLANGU PHANTOM
CANVAS: PHANTOM - MEDIUM:
PAINTED GALLERY
The Gallery in the Rolls-Royce Phantom presented a unique
opportunity for a South African client to display a highly personal
work of art from globally celebrated South African artist, Dr
Esther Mahlangu. Dr Mahlangu, a national icon in Africa from
the Ndebele region, was the first artist to create an artwork in
this way and the motor car was named 'The Mahlangu Phantom’
in her honour. Positioned front and centre in the Phantom's
interior, the one-of-a-kind commission is a striking expression of
contemporary African art. Famous for vibrant geometric abstract
paintings and murals, the 85-year old’s work can be found in
many important museums and private collections around the
world. In celebration of this unique commission, Rolls-Royce also
produced an insightful film to showcase Esther Mahlangu’s work
and cultural heritage.
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NITRUST

Insurance Broker LLC
There. Always.

CULLINAN ‘SPIRIT OF RUSSIA’ COLLECTION
CANVAS: CULLINAN - MEDIUM:
PAINT, STARLIGHT HEADLINER, EMBROIDERY
Cullinan proved the perfect canvas for a series of four
individual Bespoke commissions dedicated to legendary
Russian mountains: ‘Elbrus’, ‘Krasnaya Polyana’, ‘Golden
Mountains’ and ‘Klyuchevskaya Sopka’.
The Iced Black Diamond, Iced Gunmetal Steel, Midnight
Sapphire Blue and Premiere Silver exterior hues are
inspired by frosty peaks and are complemented by
darkened chrome exterior detailing on each of the
Cullinans. Inside, a map of Russia is depicted on
the Starlight Headliner while mountain peaks are
embroidered on the headrests. The engraved sill plates
of each car bear an inscription naming the mountain
region that inspired its design, as well as the height of
the highest peak in each region.

DAWN SILVER BULLET COLLECTION
CANVAS: DAWN - MEDIUM:
AERO COWLING
The Dawn Silver Bullet Collection cuts a dash with a
unique Aero Cowling and ultra-metallic Brewster Silver
Paint, in a vibrant nod to the epic Rolls-Royce trials cars
of the past.

Covering your assets

The four-seat Rolls-Royce Drophead is transformed
into an adaptable two-seat roadster by the addition of
the rakish Aero Cowling with vapour-blasted titanium
finisher, heightening the Collection’s sense of speed
and purpose. Limited to just 50 examples worldwide,
the Aero Cowling windbreak proudly displays the Silver
Bullet name and silhouette.

With the best insurance policies
Let’s meet for a cup of coffee?
+971 4 386 2828 | unitrustib.com
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ROLLS-ROYCE MOTOR CARS MIDDLE
EAST & AFRICA AND AGMC HONOUR
WORLD BEE DAY WITH
‘THE APIARY’ INITIATIVE

“Together with our partner, Rolls-Royce Motor Cars Dubai (AGMC), we are delighted to
introduce our new Apiary – an initiative close to the hearts of everyone in the Rolls-Royce
family. Translating the amazing work done over the past four years at the Home of Rolls-Royce
to our region is the perfect way to mark World Bee Day. We are committed to continuously
raising awareness of the real, present threats facing all types of bees, on whom we all depend
to produce much of our food, and safeguard and enhance the biodiversity of our planet. We
would like to thank the Beekeepers Foundation in Dubai for their invaluable supervision and
support, and a special thank you to Abu Dhabi Agriculture and Food Safety Authority for
supplying the six ‘Emirati Queen’ bees who will be at the heart of our new population.”
César Habib, Regional Director Middle East & Africa, Rolls-Royce Motor Cars

81

ROLLS-ROYCE MOTOR CARS DUBAI

Rolls-Royce Motor Cars Middle East & Africa and RollsRoyce Motor Cars Dubai (AGMC) have announced
the launch of ‘The Rolls-Royce Apiary’ in Dubai to
mark World Bee Day. The project is modelled on the
highly successful Apiary established at the Home of
RollsRoyce at Goodwood in 2017. The Apiary comprises
six beehives, made from cedar and painted white to
withstand Dubai’s high temperatures and humidity
levels. Five of the beehives are named after current
Rolls-Royce models – ‘Phantom’, ‘Wraith’, ‘Ghost’,
‘Dawn’ and ‘Cullinan’ – while the sixth, ‘Spirit of Ecstasy’,
celebrates the marque’s illustrious mascot.
Each hive is home to some 60,000 honeybees,
headed by an ‘Emirati Queen’ bee provided by the
Abu Dhabi Agriculture and Food Safety Authority
(ADAFSA) and carefully tended by experts from The
Beekeepers Foundation, UAE. The ADAFSA Honeybee
R&D Programme seeks to improve the management
and sustainability of honeybees in the UAE. Its ‘Emirati
Bee’ breeding programme has produced a line of
honeybees, developed from the indigenous Apis
mellifera jemenitica bee, that is perfectly adapted to
the harsh local environment. The launch has been
timed to coincide with World Bee Day on 20th May
2021. This United Nations initiative aims to strengthen
measures to protect bees, which are vital pollinators
for almost 90% of the world’s wild flowering plants
and more than 75% of global food crops. Bees are
under significant threat worldwide from intensive
and monocultural farming practices, landuse change,
habitat loss, pesticides and rising temperatures linked
to climate change.

Rolls-Royce Motor Cars has been actively involved
in helping to safeguard these essential, remarkable
and highly vulnerable creatures since 2017. Ayhan
Olcer, CEO, Arabian Gulf Mechanical Centre (AGMC),
said, “At AGMC, we are committed to enhancing our
community and protecting our ecosystem. We are
delighted to welcome this initiative to Dubai and
continue our efforts to promote sustainability in our
business practices.”
Mr. Habib added: “With the Rolls-Royce Apiary,
we will create a ‘buzz’ of activity in support of bee
conservation. Our Rolls-Royce bees and their Emirati
Queens illustrate our commitment and contribution to
maintaining the UAE’s vital bee population. This project
is about highlighting the importance and heritage of
the bees in the region and raising public awareness
about the role of these exceptional insects in our lives.”
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Redefining what it means to be a sophisticated
high-performance yacht with comfortable
transoceanic capability.

MAJESTY 175

THE WORLD'S LARGEST COMPOSITE SUPERYACHT

Interior & Exterior Design by Cristiano Gatto Design Team
Naval Architecture by Yankee Delta Studio

www.majesty-yachts.com | contact@majesty-yachts.com

MAJESTY 175

THE WORLD'S LARGEST COMPOSITE SUPERYACHT

demonstrates Gulf Craft’s capability
to manufacture world-class vessels
– covering every aspect, from design
and production – all within the UAE.
“The Majesty 175 cements the
reputation of Gulf Craft as a leader
in the global yachting industry and
underlines the nation as a leading
yachting destination. We create
exceptional vessels that will delight
yachting enthusiasts across the world.
Gulf Craft invested nearly four years of
effort to building this vessel, quicker
than the normal timeframe, despite the
challenges of the pandemic. With the
regional premiere of the Majesty 175
at Dubai Harbour, we are reiterating
the appeal of the country as a fullfledged yachting destination.”

ulf Craft, one of the world’s leading
shipbuilders, premieres its flagship
superyacht, the Majesty 175, which
has awed the yachting world with its
innovative design, engineering, and
operational excellence.

Pushing the boundaries in superyacht
production with her lightweight material
that enables effortless cruising in
low-draft waters, the world’s largest
composite production superyacht, fully
made in the UAE, was on show for
the public for the first time at Dubai
Harbour. The Majesty 175 project has
been underway for four years and

has garnered the interest of the global
yachting community since she was
announced at the Monaco Yacht Show
in 2016. She has gained status as an
industry game changer, piquing the
curiosity of yachting professionals and
enthusiasts who have been actively
awaiting the project’s completion. At a
length of 54 metres and a beam of 9.6
metres, the Majesty 175 is Gulf Craft’s
largest yacht to date and cements
the shipyard and the UAE’s position
as a leader on the global superyacht
stage. Manufactured at Gulf Craft’s
integrated in-house production
facility in the UAE, the Majesty 175
successfully completed a series of
sea trials before its global premiere.
Dignitaries and high-ranking
officials toured the superyacht as
it ventured into the Arabian Gulf,
demonstrating its top-notch stability
and maneuverability on the high sea.
The event was organised in partnership
with the Dubai Department of Tourism
& Commerce Marketing (Dubai Tourism)

The Making of the Majesty 175
The Majesty 175’s exterior and interior
design are by the award-winning
Cristiano Gatto Design Studio in Italy
while the naval architecture is by
Massimo Gregori of the Yankee Delta
Studio. She can effortlessly cruise lowdraft areas, drawing just 2.05 metres
of water, as she is built using advanced
composite materials such as carbon
fibre and vinyl ester.

The Majesty’s stand-out features
include a 5-metre infinity pool at
the forward deck and a hybrid skylounge that can be converted to an
open sun deck. The pool has a swimjet system that creates a constant
current of water.

and coincided with the Arabian Travel
Market 2021, underlining Dubai and the
UAE’s appeal as a yachting destination.
The Majesty 175 will soon venture
on voyages across the world, taking
the UAE flag to global yacht events,
marinas, and exotic destinations,
putting the country prominently on the
world yachting map.

• The Majesty 175 will carry the
national flag to international
boating and yachting events,
marinas and destinations
• The premiere display of the
yacht, followed by a VIP tour,
organized in partnership with
the Dubai Department of
Tourism & Commerce Marketing

This enables close beach access, a
key consideration for many marine
lifestyle enthusiasts. Built to the
specifications outlined by the UK’s
Maritime and Coastguard Agency
(MCA) for yachts over 500 gross
tonnage (GT), the Majesty 175 has a
gross tonnage of 780.

Gulf Craft premieres Majesty 175, the world’s largest
composite production superyacht, proudly made in the UAE

G

strongest markets for superyachts.
The premiere of the Majesty 175
in Dubai highlights the remarkable
potential for the yachting industry
here. This will add to the confidence of
the marine leisure sector and build the
nation’s yachting and pleasure boating
industry further.”

The smart layout accommodates
seven lavish staterooms and can host
a crew of up to 10 members with six
large crew cabins and a private captain
accommodation. Electricity supply
comes from 175 kW Kohler generators
and two pairs of TRAC fin stabilizers.

A masterpiece made in the UAE

HE Helal Saeed Al Marri, Director
General of the Dubai Department
of Tourism & Commerce Marketing,
added: “The UAE has fast rebounded
as one of the world’s safest tourist
destinations, further driving the
growth of the yachting tourism sector.
With nearly 830 superyacht projects in
build or ordered globally this year, the
Middle East continues to be one of the

Gulf Craft Chairman Mohammed
Alshaali said the Majesty 175 is
a masterpiece superyacht that

www.majesty-yachts.com | contact@majesty-yachts.com

Safety features include a SOLAS
rescue boat and an emergency
generator. With full speed of 16.5
knots and cruising speed of 10

knots, Majesty 175 has a range of
4,000 nautical miles, making her a
transoceanic vessel.
Majesty is one of the five brands
of boats and yachts manufactured
by Gulf Craft. The other brands are:
Silvercraft featuring affordable smaller
family and fishing boats; Oryx sports
cruisers; Nomad explorer yachts and
Touring Passenger Vessels.
Founded in the United Arab Emirates
in 1982, Gulf Craft has three facilities
in the UAE and the Maldives and has a
manufacturing capacity of 200 boats
per year. The company has built more
than 10,000 boats already, serving
clients around the world.

THE KOA PHANTOM
– A RARE COMMISSION OF TRUE LUXURY
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The Koa Phantom is the first Rolls-Royce Phantom
that incorporates Koa Wood, a rare species of tree that
grows only on Hawaiian soil. The inspiration derives
from Mr. Smith and his wife Laura’s love for the warmth
and character of Koa Wood, having spent significant
amounts of time in Maui, Hawaii.
“It is our honour to present Jack Boyd Smith, Jr. with
his latest Rolls-Royce Phantom. This Bespoke creation
joins a collection of truly notable and historic motor
cars. The Koa Phantom demonstrates the extraordinary
skill of the Rolls-Royce Bespoke Collective – a precious
and rare example of a naturally sourced material, Koa
Wood, is masterfully incorporated into Phantom’s
contemporary interior. It took more than three years for
this commission to come to life and we are delighted
that it will take an important place in The JBS Collection
of Jack Boyd Smith, Jnr.”
- Torsten Müller-Ötvös, Chief Executive, Rolls-Royce Motor Cars

In a world often dominated by luxury commodities
designed for mass consumption, the commission of a
Bespoke Rolls-Royce Phantom Extended exemplifies the
notion of true luxury. A collaboration between the client
and Rolls-Royce Bespoke Design team prompts a union of
master craftsmanship with the finest materials, resulting in
the creation of a deeply personal legacy. For the ultimate
car enthusiast, Jack Boyd Smith, Jnr., this personal legacy
is a Bespoke Phantom Extended featuring an unusual
example of a rare species of Koa Wood.
Following three years of intense collaboration with the
Rolls-Royce Bespoke Collective, consisting of designers,
engineers and craftspeople based at the Home of RollsRoyce in England, Mr. Smith’s vision was realised. The
Bespoke commission reflects both his personality and
his love and passion for unique vintage motor cars. The
one-of-a-kind creation joins his personal collection of
more than 60 unique motor cars in The JBS Collection
Museum. A great investment of time has enabled Mr.
Smith to create a truly unique commission, one that
undoubtedly will become a future classic.
The Koa Phantom is the first Rolls-Royce Phantom
that incorporates Koa Wood, a rare species of tree that
grows only on Hawaiian soil. The inspiration derives
from Mr. Smith and his wife Laura’s love for the warmth
and character of Koa Wood, having spent significant
amounts of time in Maui, Hawaii. His ongoing connection
to the Koa species is rooted deep within his family, as a
Koa Wood rocking chair has been a centrepiece in their
home for many years. Mr. Smith was determined to
bring this warm, familiar atmosphere to the interior of
his Rolls-Royce commission.
As they embarked on the creation, Mr. Smith quickly
learned that his non-negotiable design would require
allowing the craftspeople time to perfect their art.
The unique Koa tree grows only in Hawaii and is
protected in Hawaiian State and National parks. Koa
Wood can only be harvested from private agricultural
land and owing to the very specific growing conditions
required, to find such a unique log from this extremely
limited resource, is truly rare. A Rolls-Royce Wood
Specialist described the find as a ‘one in a million
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chance’. Some aspirant brands use more commonly
available Koa Wood specimens, but for Rolls-Royce, only
the finest example of this extraordinary species would
do. Mr. and Mrs. Smith patiently waited for three years for
their perfect veneer, as the Rolls-Royce Wood Specialist
negotiated with a supplier for a highly prized log from
his own, personal collection. This specimen displays a
unique depth of character rarely seen, with a figure in
the grain that creates the effect of velvet. The craftsmen
and women of the Rolls-Royce Bespoke Woodshop
embraced the challenge of preserving this rich textural
finish in a prized Rolls-Royce Phantom Extended.
The Koa Phantom exterior shines a deep blue by day,
but by night, is hidden in the darkness. The Bespoke
‘Packard Blue’ hue is colour-matched to Mr. Smith’s 1934
Packard Twelve Coupe, a rare motor car in his personal
collection. Creating an exact match to an 80 year-old
finish was no small feat, and even included shipping
parts from vintage cars to the Home of Rolls-Royce in
Goodwood. After testing on more than 40 test panels,
the formula was finally deemed a perfect match. An
elegant hand-painted coachline in Dove Grey runs the
length of the deep, dark blue Phantom, matching the
wheel centre pinstripes. The driver’s door bears the
personalised initials “JBS Jr” while the passenger door
bears the initials of Mrs. Smith, “LAS.”
On opening the coach doors, a personalised treadplate
reads, ‘Hand-built in Goodwood, England for Laura &
Jack Boyd Smith, Jr.’ Across Phantom’s fascia lies the
Gallery – an uninterrupted piece of glass behind which
clients can commission unique works of art and design.

For the Koa Phantom, the wood itself takes centre
stage, preserved and exhibited at the heart of the car,
showcasing its natural beauty.
Koa Wood embellishes the Dove Grey leather interior
that is matched to the Packard Twelve and offset by
Navy Blue highlights and piping. Above, a Bespoke
handcrafted starlight headliner consisting of 1,420
fibre-optic lights on navy-blue leather, depicts the
constellation of the night sky above Cleveland, Ohio, on
Mr. Smith’s date of birth.
The Rolls-Royce monogram on the headrests is matched
to the exterior finish while the rear compartment is
adorned with a Champagne fridge, accompanied by a
pair of crystal champagne flutes and decanter, engraved
with the clients’ initials.
A hand-crafted Koa Wood Picnic Hamper completes
this unique commission. Koa Wood, saddle leather and
stainless steel are meticulously crafted in a process that
takes more than 500 hours to complete. The saddle
leather trim and interior leather is Dove Grey, matched
to the interior of the one-of-a-kind Bespoke Phantom.
Stainless steel features on both the exterior and interior
of the hamper; with plaques that read, ‘Laura & Jack Boyd
Smith, Jr.’ The hamper includes hand-made wine glasses
and decanters from the Ajka Crystal factory in Hungary,
famed for its traditional techniques. The stainless-steel
cutlery is hand-made in England. The 12-piece set is
produced to the highest standards by expert craftspeople
using traditional polishing and grinding techniques – a
tribute to British steel heritage. Wedgwood porcelain
plates add a final flourish to the hamper.
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ROLLS-ROYCE MOTOR CARS
PHANTOM PRIVACY SUITE
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Iconic Inspiration
“Water is the driving force of all life”

In this highly connected digital age, privacy is an
increasingly scarce luxury. Indeed, its rarity has elevated
completely assured seclusion to a high luxury product. In
this spirit, Rolls-Royce Phantom clients – powerbrokers,
titans of business and entrepreneurs – were drawn to the
marque to create a space that affords them effortless
privacy and unparalleled indulgence.
THE LUXURY OF PRIVACY
In this highly connected digital age, privacy is an
increasingly scarce luxury. Indeed, its rarity has elevated
completely assured seclusion to a high luxury product. In
this spirit, Rolls-Royce Phantom clients – powerbrokers,
titans of business and entrepreneurs – were drawn to the
marque to create a space that affords them effortless
privacy and unparalleled indulgence.

Providing Elegant, Innovative and Contemporary
Swimming Pools in the UAE for more than 20 years

T: +971 4 2899861 | P.O. Box 113548, Dubai UAE
info@poolsdesign.net

The response was Phantom Privacy Suite. A discreet
sanctuary in which world-changing decisions can be
considered or historical agreements negotiated with
the comfort of complete confidentiality. Enabled using
advanced technologies and executed with the exceptional
material quality and artisanal finesse expected of the
marque, Privacy Suite has subsequently become the
standard bearer for those wishing to operate without the
threat of intrusion in an increasingly exposed world.

THE LUXURY OF TECHNOLOGY
Phantom Privacy Suite draws on the fundamental
link between luxury and technology at Rolls-Royce,
enabled by the marque’s Bespoke Collective of
designers, engineers and craftspeople. The integration of
electrochromatic glass allows the front and rear cabins
to be visually separated at the touch of a button. Rear
passengers are granted the ability to see through the
glass and on to the road ahead, or instantly transform the
glass to opaque for absolute privacy. Further powered
privacy curtains and rear privacy glass close the loop,
ensuring that there is no line of sight to the rear suite.
Privacy Suite uses additional acoustic damping to increase
the sound isolation in Phantom, already considered to be
the world’s most silent motor car. To deliver the highest
possible levels of acoustic insulation, a frequency-specific
compound inhibits the transmission of conversations in
the rear cabin to the front. To communicate with the
client’s chauffeur, the marque’s engineers integrated an
intercom system, controlled by the rear passenger at the
push of a button. Should the chauffeur need to speak
with the rear passenger, they are able to ‘call’ occupants
in the Privacy Suite, who can choose to answer or reject
the communication.

www.poolsdesign.net

Photo courtesy - Drift Beach Dubai – the One & Only Royal mirage Hotel, UAE
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In addition, a large aperture controlled solely by
the rear passenger allows documents or other
objects to be passed easily between the front
and rear. When open, the aperture is discretely
illuminated to ensure passengers are satisfied with
the nature of the documents or objects before
they are received.
CONNECTIVITY FOR ENTERTAINMENT AND
OPERATIONS
A rear theatre entertainment system is also
integrated into the Privacy Suite, allowing
passengers to review presentations, review live
news items or simply control their music library.
Two high-definition 12-inch monitors are linked to
the Phantom’s suite of fully connected software;
an HDMI port allows passengers to mirror the
screens of their personal devices and a USB
port can be used to store audio files to the onboard 20GB hard drive. This complex execution
of craftsmanship and technology is effortlessly
controlled from the rear centre console and,
combined with the starlight headliner and
clock, creates an unmatched and highly secure
ambience for passengers.
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ROLLS-ROYCE DAWN AERO COWLING
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The Rolls-Royce Dawn was created to deliver the
world’s most social, seductive open-top motoring
experience for four people. In doing so, it attracted
a new type of client to the marque – successful,
young and dynamic men and women drawn to
Dawn’s contemporary aesthetic and compelled by
its owner/driver appeal.

Your one-stop shop for business aviation services, specialising in Aircraft Sales,
Aircraft Management, Aircraft Charter and CAMO.

Tel: +971 4 299 8444
Email: info@empire.aero
Web: www.empireaviation.com

To add yet more aesthetic appeal to this remarkable
motor car, the Rolls-Royce Bespoke Collective of
designers, engineers and craftspeople created a
removable Aero Cowling. Introduced in 2018, this
modern and meticulously constructed piece converts
the aesthetic of Dawn into a two-seat roadster-style
motor car with an extended tonneau cover sitting atop
the two rear seats. By creating a higher-shouldered
silhouette, Aero Cowling alters Dawn’s persona and
heightens its sense of dynamic intent.
The Aero Cowling, which can be fitted and removed
at a client’s discretion, encloses the rear seats
beneath a beautifully hand-made cover, with two
cowls rising from the leading edge of the tonneau
area, to a point just behind each front seat headrest.
The form of the cowls was precisely sculpted to
funnel air gracefully over the cabin, so to enhance
driver comfort. Each cowl is equipped with a pair
of lockable leather-lined storage compartments for
personal effects, while the cover itself is made of
carbon fibre and aluminium.
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This choice of materials makes Aero Cowling
incredibly light yet strong. The lids of the
cowls are swathed in finest Rolls-Royce
leather, perfectly matching the interior of
the car as commissioned by the owner.
A remarkable Bespoke canvas
The Aero Cowling is not designed to
simply transform the appearance of the
Dawn, but to complement it. Bespoke
canvases for colour and detail atop the
cowl lids allow for a harmonious flow of
colour between motor car and tonneau.
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Originally presented at the 2018 Geneva
Motor Show, the first Dawn Aero Cowling
was matched perfectly with the Cassiopeia
Silver and Casden Tan colour scheme of the
motor car it adorned. The central spine was
finished in exposed carbon fibre, showcasing
its lightweight structure, with a weave bookmatched to a contemporary chevron graphic.
This intricately detailed spine harmoniously
ran down the centre of the car, through the
centre console and onto the dashboard.
Since its launch, Aero Cowling has enhanced
many Bespoke commissions. One of the
first was the Bayside Dawn Aero Cowling,
commissioned by a customer in Yokohama,
Japan, to pay tribute to his seafaring home
city. It matched cutting-edge technical fibre
with open-pore teak Canadel panelling,
drawing inspiration from yacht decking. The
Aero Cowling’s colourway evoked blue seas
and white sails in the finest traditions of
Yokohama Bay.

Most recently, Aero Cowling adorned Dawn
Silver Bullet, revealed in early 2020. Inspired
by rare, glamorous and rakish roadsters of
the 1920s, this motor car’s tonneau was
finished with an ultra-metallic silver-painted
central spine and a vapour-blasted titanium
windbreak, etched with the Silver Bullet
nameplate and silhouette.
Aero Cowling is able to amplify a more striking
aesthetic as well as elegantly contribute to
its form. Arguably, its boldest appearance
was part of the marque’s 2019 Pebble Beach
Collection where it was incorporated into a
Dawn Black Badge finished in striking Coral.
This new pastel colour carried over to the
Aero Cowling itself, creating an appearance
reminiscent of the Speedster two-seater
body style so closely associated with the
USA’s western seaboard.
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Bespoke custom designed outdoor furniture
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to design
design your
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Vincitore
Vincitore Boulevard,
Boulevard, Dubai
Dubai || Tel:
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971 55
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office@bloom.furniture
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MADE IN ITALY

Showroom: Emgate Building, Sheikh Zayed Road, Dubai, United Arab Emirates
Tel. +97143431441 | WhatsApp. +971544747656 | E-mail. info@dubaiaudio.com
www.dubaiaudio.com

ROLLS-ROYCE CULLINAN: A DESERT
ADVENTURE AWAITS
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Luxury conveyance is no longer confined to an urban
environment. As Rolls-Royce clients the world-over seek to
conquer the most challenging terrains and enjoy life’s most
enriching experiences, they wish to pursue this unbounded
access in ultimate luxury.
Enter Rolls-Royce Cullinan, taking the marque’s patrons to the
edge of adventure in uncompromised luxury.
Cullinan is Rolls-Royce as it’s never been seen before. Effortless,
everywhere, Cullinan takes the world in its stride and takes
visionaries and explorers on the epic adventures they dare to
undertake. Now, adventure awaits as “the Rolls-Royce of SUVs”
embarks on an expedition completely off the beaten track and
into the beauty and mystery of the Arabian desert.
A local patron of luxury took his Sapphire Black Cullinan and
brought supreme liberty to life as he took the world-famous
Rolls-Royce ‘Magic Carpet Ride’ off-road and onto the graceful
and imposing dunes. Discovering new horizons on the golden
sands, the outcrops and the steep sandy cliffs, Cullinan became
a force of nature, and lead by the Spirit of Ecstasy, surfed over
high and low terrains with absolute authority. Undulating
smoothly and quietly, Cullinan floats across this unforgiving
landscape, making the journey seamless and magical.
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®

fine handmade carpets since 1881

4 continents.140 years.
design emotion, handmade.

contemporary . transitional . floral . persian . bespoke
Dubai Hands Carpets FZ-LLC, Ground Floor, Building 9, Dubai Design District. Call +971 58 8250 464 / 574, +971 4 589 8510. www.handscarpets.ae

ROLLS-ROYCE COMPLETES BLACK BADGE
FAMILY WITH CULLINAN
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Black Badge Cullinan Exterior: The King of the Night

At the Geneva Motor Show in March 2016, RollsRoyce Motor Cars presented Black Badge; a
permanent Bespoke family of motor cars that
defined the taste patterns of an emerging generation
of super-luxury consumer.

While clients can draw on the marque’s 44,000 ‘ready to
wear’ paint options or commission an entirely individual
Bespoke hue, it is anticipated that many will opt for Black
Badge’s signature black. Multiple layers of paint and
lacquer are meticulously applied and hand-polished 10
times at the Home of Rolls-Royce in Goodwood, West
Sussex, representing the most comprehensive surface
finish process ever applied to a solid paint colour. The
depth and intensity of Black Badge Cullinan’s coachwork
serves as the perfect canvas upon which to throw a
contrasting hand-painted Coachline into stark relief.

These unapologetic and highly dynamic products
responded to those who refused to be defined
by traditional codes of luxury and did much to
attract new customers to the marque, reassured
by Rolls-Royce’s fluency in their bold aesthetic and
uncompromising lifestyle requirements.
This highly successful alter ego is codified by the
mathematical symbol that represents a potential
infinity, which is placed discreetly within the motor
car’s interior. This marking, known also as the
lemniscate, was applied to Sir Malcolm Campbell’s
record-breaking Rolls-Royce-powered Blue Bird
K3 hydroplane, denoting that it belonged to an
insurance class reserved for boats with unlimited
and therefore infinite engine power. Rolls-Royce
Motor Cars selected this hallmark for Black Badge to
reflect its own unrelenting pursuit of power.

On the prow of the motor car lies the defining expression
of Black Badge. The Spirit of Ecstasy mascot, which has
taken many forms throughout the marque’s history, is
presented in high gloss black chrome. For the first time
this finish extends onto its mounting plate, creating the
darkest Black Badge yet.

Rolls-Royce debuted Black Badge with Wraith and
Ghost in 2016 followed by Dawn in 2017. Today,
the family is completed with the introduction of
Black Badge Cullinan: the darkest and most urban
statement of Black Badge yet.

Cullinan Goes Black
Created to satisfy overwhelming demand from younger,
more adventurous clients, Cullinan in its silver badge
guise, was launched to global acclaim in 2018, immediately
becoming the world’s pinnacle super-luxury SUV.
Combining luxury in its purest form with genuine
practicality and off-road capability, Cullinan unequivocally
delivered on the promise of an experience that is
Effortless, Everywhere.
The Rolls-Royce of SUVs did much to reach a new group
of clients looking for unfettered access to the world’s
wildest places and most enriching experiences.
Yet, within this group exists a subset of individuals who
seek to subvert the motor car’s domineering presence by
permanently cloaking it in the night.
Cullinan has conquered the world’s wildest reaches. Now
it is time for Black Badge Cullinan to conquer new urban
frontiers.
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This transformation pervades the other symbols of
Black Badge. The ‘Double R’ badge on the front, flanks
and aft invert to become silver-on-black, while chrome
surfaces such as the front grille surround, side frame
finishers, boot handle, boot trim, lower air inlet finisher
and exhaust pipes are darkened. While they appear
black, the vertical grille bars remain polished, reflecting
the blackened surfaces that surround them to add
a frisson of movement that hints at the motor car’s
dynamic intent.
The overall effect artfully simplifies and enlarges the
motor car’s exterior design graphics, emphasising its
imposing proportions and confident stance.

This is further dramatised by all-new 22-inch forged
alloy wheels, reserved exclusively for Black Badge
Cullinan. Designed in the Black Badge house style,
the gear-like graphic emphasises the model’s vast
reserves of power while also recalling an infinitely
occurring lemniscate.
The gloss black and polished design also creates the
perfect stage for the marque’s first ever coloured brake
caliper. The high gloss Red paint has been specifically
developed to withstand the rigours of elevated
temperatures generated by the motor car’s uprated
braking system while still offering a perfectly smooth
finish befitting of Rolls-Royce.
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Black Badge Cullinan Interior:
Superlative Comfort. Audacious Design.
Ordinarily, great efforts are expelled to distance
occupants from a Rolls-Royce’s mechanical function.
However, the marque’s colour and trim experts gently
sensationalised the engineering substance of Black
Badge, seamlessly blending superlative comfort, bold
aesthetics, advanced materials and precise, meticulous
craftsmanship.
This ethos is perfectly embodied by Black Badge
Cullinan’s Technical Carbon veneer. In the spirit of Sir
Henry Royce’s founding philosophy, “When it does not
exist, design it”, a collaboration between the marque’s
designers, engineers and craftspeople saw the creation
of a new luxury material. Inspired by masterpieces
of urban architecture, a naked-weave carbon-fibre
finish has been developed to create highly accurate
repeating geometrical shapes that produce a powerful
three-dimensional effect.
Each leaf of Technical Carbon is finished with six
coats of lacquer before being left to cure for 72
hours then hand-polished to Rolls-Royce’s hallmark
mirror finish. This process takes 21 days and is only
deemed complete once every piece is inspected by a
craftsperson to ensure complete reflective uniformity
across each of the 23 pieces within the car.
Starlight Headliner has joined historical Rolls-Royce
iconography such as the Spirit of Ecstasy, Pantheon
Grille and ‘Double R’ monogram. Its presence in
Black Badge Cullinan intensifies the cabin’s ambience
by casting a low light over the lavish leather seats.
Presented in fine black leather, handwoven with 1344
fibre optic lights, it is a true reflection of the sky at
night and incorporates eight brilliant white shooting
stars that dart at random predominantly over the
front occupants, subtly acknowledging the motor car’s
owner-driver appeal.
Reflecting the marque’s Bespoke philosophy, Black Badge
Cullinan benefits from a near-infinitely configurable
interior colour palette. Black Badge clients often use
interior space as a stage to create dramatic high contrast
colourways, so for Cullinan Rolls-Royce’s Colour and
Trim designers created a bold new leather colour, Forge
Yellow, to offer as part of the brand’s curated collection.
As with all leather colours, this can be commissioned for
the motor car’s Viewing Suite or incorporated into the
design of a highly Bespoke Recreation Module tailored
to the client’s exacting specification.
A final touch completes the interior seating: the Infinity
lemniscate motif is embroidered into the fold-down rear
arm-rest as an elegant reminder of the power contained
within. This simple but potent symbol is also incorporated
in the illuminated treadplates and engraved on the
brushed and darkened steel clock case. Red-tipped clock
hands and instrument display needles also serve as a
discreet reminder of the motor car’s dynamic prowess.

129

ROLLS-ROYCE MOTOR CARS DUBAI

Black Badge Cullinan Engineering.
The Architecture of Luxury’s Dark Side
Black Badge is far more than an aesthetic treatment. In creating
this class of motor car, it was of vital importance for Rolls-Royce
to conceive a meticulously considered dynamic personality
that perfectly harmonised with the motor car’s remarkable
visual identity. Indeed, the exceptionally high expectations of
the marque’s clients defined a rigorous testing protocol lasting
more than three years to ensure that Black Badge Cullinan was
relevant to their needs.
Key to the visceral thrill of Black Badge Cullinan is the Architecture
of Luxury, Rolls-Royce’s proprietary all-aluminium architecture
that debuted with Phantom. The sub-structure not only delivers
extraordinary body stiffness but its flexibility and scalability
allowed Cullinan to be fitted with all-wheel drive and four-wheel
steering in its silver badged guise. These dynamic features have
been comprehensively exploited and re-engineered for Black
Badge while retaining the peerless quality of ride that has driven
Rolls-Royce’s success.
The Architecture of Luxury has been engineered to meet size
and weight requirements of different propulsion systems.
When the driver presses the ‘Low’ button situated on the gear
selection stalk, they unlock Black Badge Cullinan’s full suite of
technologies. This is asserted by the proud amplification of
the motor car’s 6.75-litre twin-turbocharged V12 through an
entirely new exhaust system, announcing its arrival with a deep,
authoritative basso profundo.
It was deemed unnecessary to make changes to the engine’s
ample internal capacity, however the flexibility of the twin-turbo
V12 has been exploited to generate an extra 29PS creating a
total output of 600PS. The sense of a single, infinite gear has
also been sensationalised with the addition of a further 50NM
of torque, bringing the total to a 900NM.
Black Badge Cullinan benefits from a Bespoke transmission
and throttle treatment that creates a sense of urgency without
ever undermining its Rolls-Royce peerage. The drive-train, ZF
8-speed gear box and both front and rear steered axles work
collaboratively to adjust the levels of engagement depending on
throttle and steering inputs. Changes to suspension components
and settings add to the suite of dynamic technologies that
ensure an appropriate balance between dynamism and
refinement. The result is an extremely well-mannered tourer at
low speeds and a vivid driver’s device when pressed.
To bolster confidence when exploiting Cullinan’s alter ego, the
braking bite point has been raised and pedal travel decreased.
Redesigned brake disc ventilation also allows consistency in
these changes while braking at elevated temperatures.
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THE BEGINNING
Rolls-Royce Limited was created over a famous lunch in May 1904.
Henry Royce, a successful engineer, struck a deal with Charles
Rolls, owner of one of the first car dealerships. The rest is history.
The ensuing series of two, three, four and six cylinder cars broke
the mould for engineering and craftsmanship. The Silver Ghost,
launched in 1907, was a car of legendary smoothness that completed
a 14,371 mile virtually non-stop run, creating ‘the best car in the
world’ legend.
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THE FOUNDERS - CHARLES ROLLS

SIR HENRY ROYCE

Charles Rolls studied mechanical engineering at Cambridge. The first undergraduate to own a car, he
soon began racing. To fund his passion he set up a dealership, selling mostly foreign cars. His search for
a supplier of reliable English cars led to his introduction to Henry Royce. The first aviator to complete
a double-crossing of the English Channel, he was killed in a crash at an air show in July 1910.

Known for his attention to detail and pursuit of perfection, Henry Royce registered his first patent
(the bayonet lamp socket) in 1887. His company produced dynamos, electrical motors and cranes.
Dissatisfied with his Decauville, Royce decided to improve on it and turned his attention to building
the best cars in the world. By 1903 he had designed and built his first engine. His first prototypes took
to the road in 1904.

135

ROLLS-ROYCE MOTOR CARS DUBAI

“We feel the future with our designs, This is what our brand stands for”.
- Gulnora Mukhedinova

Baravia has started after years of
dreaming. Gulnora Mukhedinova
the founder of Baravia has built
up this brand after years of hard
work and dedication and risk
taking. She has always admired
the safety pin and the reason
behind it is that the safety pin
is the circle of life, you either

keep it closed and be safe from
getting poked or take a risk and
open it and get pinched so
you would reach your dreams.
Gulnora has opened her safety
pin and challenged the world so
she could achieve her dreams &
she encourages every woman
to open their own safety pin.

223 Al Mankhool Rd - Al Jaffiliya - Al Hanaa Center - Dubai – UAE
E: info@baravia.ae - P: (+971) 04 398 9505 - www.baravia.ae

CONTACT
AGMC – Rolls-Royce Motor Cars

The Rolls-Royce Boutique

Sheikh Zayed Road.

Happiness Street, City Walk 2

Dubai, United Arab Emirates

Dubai, United Arab Emirates

E: RollsRoyce@agmc.ae

Tel: 800-RRAGMC (772462)

www.rolls-roycemotorcars-agmc.ae
Opening Hours
Sunday to Thursday : 9:00am to 7:00pm

Tel: 800-RRAGMC(772642)
Rolls-Royce - AGMC Dubai
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www.cogemad.com
Construction I Interior Design I Architecture

